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Moving Annual Passengers



Aircraft Movements
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Moving Annual Movements Planning Approval



Planning Approval
• 1998 Planning Approval set limits on annual movements 

and daily movements.
• While we have growth allowance in the 73,000 annual 

movements, we are reaching the daily limit of 240 air 
transport movements.

• Pending finalisation of the Master Plan, considering an 
application for a temporary increase in the daily limit, but 
no change to annual movements in this application.

• No change at weekends or on public holidays.



Future plans up to 2010

Phase 1 – Runway hold point completed
Phase 2 – Stand development Western End
Phase 3 – Nose in parking
Phase 4 – East Apron Extension, 5 new stands
Phasing can change in line with market demand
ATC – introduction of GMC. Sustained rate: 26 per hour to 32 per hour, 
Summer 2005

T



WEST END DEVELOPMENT

• To develop at least ONE new stand at the west 
end of the existing apron

• To exploit growing market demand

• To be in operation by 1 June 2005 LATEST

• To carry out the necessary relocations, 
refurbishments and new builds to enable areas to 
be released



WEST END DEVELOPMENT

New Fence 



WEST END DEVELOPMENT

AGL W/shop
MT Blue Shed + 
A/side store

Jet Centre Stores
By Jet Centre

Cargo Shed/HMCE 
Catering Building

GS Equipment
Stand 10 & behind 
Fire Station

Aircraft Maintenance 

Ground Services 

New Stands 

Ledger Building



INBOUND TOUR OPERATION

• A tour operation activity operated by LCY

• Initial focus inbound traffic to East London

• A stand alone company (or will be)

• To be based at LCY, supporting (and 
supported by) mainstream sales, marketing 
and PR activity



RATIONALE

• No-one specialises in selling East 
London

• Independent marketing of products

• Single point of sale (ultimately)

• Web-based shop window for East 
London travel/tourism products

• Boost for the area with spin off in 
increased traffic and awareness of 
LCY



ANY QUESTIONS?


